Agent Storefront: Request for Grant Proposals


The Department of Consumer and Business Services 

Oregon Health Insurance Marketplace 

Issues the Following 

Request for Grant Proposals (RFGP)
For the Community Partner Program

RFGP# DCBS-1503-19
Date of Issuance:  
Friday, May 1, 2019
Proposals due by: 
May 31, 2019 (by 11:59 p.m. PT) at the Issuing Office
Proposals must be submitted to the Single Point of Contact listed below. 
Anticipated award: 
August 1, 2019
Issuing Office and Single Point of Contact (SPC): 




Margarita Nuñez, Procurement Specialist




Department of Consumer and Business Services (DCBS)




350 Winter St. NE Rm. 11



Salem, OR 97301




Phone (503) 947-7222




Fax: (503) 947-7073



margarita.f.nunez@oregon.gov



Submit proposals to: dcbs.opportunity@oregongov
All communications with DCBS regarding this RFGP must be directed only to the SPC named above. The Oregon Procurement Information Network (ORPIN) will be used to distribute all information regarding this RFGP.  In addition, DCBS may distribute information on the Oregon Health Insurance Marketplace website.
Late proposals will not be considered and may be returned to proposer. Incomplete proposals will be rejected.
1. PURPOSE/OVERVIEW
The State of Oregon, Department of Consumer and Business Services (“DCBS”), invites community-based organizations to submit proposals to participate in the Oregon Health Insurance Marketplace’s Community Partner program. 
The program will provide promotion, funding, and support for community-based organizations that will be charged with providing targeted outreach to individuals, families and small employers that are eligible to access Qualified Health Plans (“QHP”) through HealthCare.gov and/or provide direct enrollment assistance to consumers regardless of health coverage eligibility.  State of Oregon agencies are not eligible for this grant. Local governmental agencies may apply.
All organizations submitting Proposals are referred to as Proposers in this RFGP.  After execution of a Grant Agreement (Contract) an awarded Proposer will be designated as a Recipient. 

The parties will negotiate the final Program Activities to be included in the grant
2. BACKGROUND
The Oregon Health Insurance Marketplace (”the Marketplace”) empowers Oregonians to improve their lives through local support, education, and access to affordable, high-quality health insurance. The Marketplace, under DCBS, continues to provide individuals and families with access to private health insurance through HealthCare.gov.
DCBS works with the Oregon Health Authority (OHA) to support a statewide outreach and enrollment network of application assisters to help Oregonians of all income levels access public and private health care coverage. The Marketplace’s community partner program meets all ACA standards for Navigators and Certified Application Counselors.  While this solicitation is focused on the QHP-eligible population, all certified assisters funded through DCBS managed Outreach and Enrollment grants must assist clients either applying for private health insurance through HealthCare.gov or for the Oregon Health Plan (OHP).

For the 2020 plan year, the Marketplace will once again use HealthCare.gov for QHP eligibility and enrollment. HealthCare.gov will also continue to offer households with incomes between 139- 400% of the federal poverty level (FPL) tax credits to help pay for premiums, and those between 139-250% FPL could qualify for tax credits and cost-sharing reductions that help lower member copays, coinsurance, and deductibles. Outreach and services by community partners will continue to be critical to reach households that may have incomes above Medicaid eligibility levels, but would still find affording health insurance impossible without the tax credits and cost sharing reductions.  
Funding Availability

Within the general scope of work, DCBS is looking for Proposals for targeted outreach and enrollment to the QHP-eligible population, while offering application assistance to any applicant that requests it, regardless of what type of health insurance they may be eligible for. 

In the last grant cycle, DCBS awarded seven organizations with funding ranging from $50,000 to $93,750, reflective of the scope of work proposed. This year, DCBS anticipates awarding grants which will cover 12 months of work with award amounts dependent on the Proposals submitted by each organization.  The total amount of awarded funds available for this grant cycle is $400,000 and DCBS is hoping to provide awards to at least 4-6 partners, depending on submitted budget amounts and scope.  Values of awards may vary from $30,000 to $100,000 for this grant cycle.

The funding will cover work in two main categories: Outreach (providing targeted outreach to individuals, families and small employers that are eligible to access Qualified Health Plans (“QHP”) through HealthCare.gov) and Enrollment (providing direct enrollment assistance to consumers regardless of health coverage eligibility). 

Organizations may apply individually or may work together as a coalition to submit a combined Proposal. However, a single organization may not apply as part of a coalition and, separately, as an individual organization.  
Proposers must clearly delineate the goals and objectives that will be achieved for the amount of requested funding.  Work plans should be specific and contain measurable targets, based on a series of monthly reported outcomes, in addition to other tasks that may best serve identified target populations in the proposal.
Proposers are expected to demonstrate reach into one or more specific regions (defined as more than one county) and describe and define the populations upon which the organization will focus its outreach and application assistance efforts. 
The Marketplace intends for consumers to be assisted by proposers with health coverage application and enrollment, regardless of their coverage eligibility. This includes providing outreach and enrollment assistance for Medicaid programs available though OHA or the Senior Health Insurance Benefits Assistance (SHIBA) unit within the Oregon Health Insurance Marketplace.  SHIBA is a program that provides objective personalized Medicare information and assistance to Medicare beneficiaries and their caregivers’ through a trusted statewide network of state and local community-based partners and counselors that includes teams of certified volunteers and agents.  For additional program information visit www.oregonshiba.org
Proposers should also highlight specific actions they can take to informally partner with the OHA programs and SHIBA Medicare counseling program to help promote health coverage to the public within their networks, refer people who are enrolled in these programs to the appropriate resources for assistance, and provide accurate reporting for these programs when necessary. 
All awardees must attest that they will not finance the same scope of work under more than one Outreach and Enrollment Grant and that they will not supplant or duplicate existing local, state or federal funding for any activities within the scope of work of this RFGP. 
Submitting a proposal to (and potentially being awarded a grant as a result of) this RFGP does not preclude any organization from submitting a proposal to OHP-focused solicitations offered through OHA, although the Proposer must be able to demonstrate that such funding will not be used for the same activities, and separate financial tracking processes must occur. These funds may be used in conjunction with any funding received from OHA or other state or federal agencies for the purposes of outreach and enrollment in the Oregon Health Plan (OHP) or HealthCare.gov so long as the organization remains financially compliant in the ways described.
Awards will be based on a combination of evaluation scores.  In addition, DCBS reserves the right to make an award to a lower scoring proposal that advances specific objectives like geographic and demographic diversity. 
3. SCOPE OF WORK 
DCBS intends to award Community Partner grants in a single category with the two main goals of outreach and enrollment. The definition of these grant goals are as follows:
Outreach:
Tapping existing networks of trusted partners to spread the word through grassroots efforts in communities statewide.

Community Partners will be supported by DCBS as they conduct outreach and marketing activities (e.g. advertising, media relations, and event attendance/sponsorship). DCBS has contracted with a marketing and advertising firm to provide technical assistance to awarded Community Partners in their outreach efforts.
Enrollment:
Driving enrollment numbers through in-person, on-demand community-based assistance.

Community Partners will perform duties including but not limited to providing enrollment assistance during open enrollment, assisting consumers who qualify for special enrollment periods outside of open enrollment dates, assisting consumers with a variety of post-enrollment tasks, and other duties as described by the Federal guidelines of Application Assistance and Navigation services.  This may include enrollment strategies and duties which are determined to be best-practices for the community your organization serves as outlined in the negotiated and agreed upon work plan which you will provide to DCBS.
GRANT BENEFITS: 
Benefits of participation will include: 

· Funding to support community-based outreach following a negotiated and mutually agreed-upon work plan which is appropriate for the community your organization serves.
· Grant dollars useable for staffing, operations, and other needs as agreed upon in the submitted budget proposal.
· Planning and implementation counsel and support from a marketing and/or advertising firm, helping you identify and execute on local opportunities that will drive traffic to your business. Marketing and advertising opportunities might include: 
· Designing a custom brochure and printing it
· Drafting a press release and pitching local media

· Creating and placing ads (on radio, TV, or online/digital)
· Sponsoring and staffing a table at a college health fair
· Support of DCBS staff for all enrollment efforts including escalation of QHP related issues, facilitation and coordination of enrollment fairs, etc.
· Co-branded advertising on Twitter and Facebook targeting grantee’s community. 
· Direct referrals from the Marketplace customer service center
REQUIREMENTS:
DCBS recognizes the importance and effectiveness of Community-based Organizations developing and implementing their own strategies to provide outreach to the communities they serve. Community Partners will be required to:

· Create a plan to reach and educate their community about the importance of shopping for, and enrolling in, health insurance. 
· Outreach should highlight the benefits of shopping on the Marketplace, including the opportunity to compare plans and access subsidies to help pay for coverage.
· The plan should identify priority audiences and outline strategies/tactics to reach them.
· The plan will need to be approved by DCBS.
· Implement the outreach plan with high-level support from DCBS staff and/or contracted marketing and/or advertising firm(s) as needed.
· Collaborate with local community organizations and insurance agents to establish information-sharing processes that will facilitate outreach.

· Participate in meetings, trainings (in person and online), and conferences as required by DCBS.
· Distribute OHA and DCBS-approved promotional, educational, and marketing materials to target populations
· Provide enrollment assistance for consumers applying for health coverage, both public coverage (through OHP and Medicare) as well as private coverage through HealthCare.gov. Employ trained and certified assisters on staff, available to the public. Staff will maintain certification as required by OHA and the guidelines provided by DCBS.
· Develop and implement strategies for individuals in target populations to overcome the barriers they may face when completing applications. Collaborate with local community organizations and insurance agents to establish information-sharing processes that will facilitate enrollment.

· Conduct surveys, using survey questions provided by DCBS, of people who have been provided assistance.
· Provide consumer enrollment stories to Marketplace staff for the purposes of promotion and marketing as directed.
METRICS:
Community Partners are required to track and report metrics monthly including, but not limited to:

· Number and type of promotion efforts conducted
· Number and type of outreach/marketing efforts conducted, and results

· Number of marketing materials distributed

· Trainings and meetings attended

· Total number of media stories and placements (newspaper stories, radio shows, TV appearances, advertisements placed, digital ads, etc.) 

· Website analytics
· Number of applications assisted, both new and renewals

· Number of individuals and families assisted
· Number of QHP enrollees
· Number of OHP enrollees (if applicable)
· Number of incidents of application assistance (could be more than one per family or individual). 
· Information to support SHIBA goals regarding Medicare enrollees as necessary
· Number of referrals to insurance agents or other community-based agencies for insurance enrollment.
In addition, granted Community Partners will be required to complete a Final Narrative report to summarize other activities, challenges, and successes that were not captured in monthly metric reporting.
NOTE: 
This grant may fund outreach staff salaries and/or hard costs associated with:
1) Augmenting/finalizing grantee outreach and enrollment plan

2) Supporting outreach and enrollment efforts 

3) Development and distribution of marketing materials throughout the year (e.g. customized brochures for use at community college fairs; press releases about open enrollment deadlines using local data and pitch local alternative magazine; placing ads on local radio) 

The exact breakdown for how that time will be spent shall be determined between DCBS and the grantee after the plan is finalized and the level of effort is determined for the outreach and enrollment activities outlined in the plan. Additional support from DCBS contracted marketing and/or advertising firm(s) will be available for consulting and support on a case by case basis, as needed. Marketing, media and outreach is most effective when grantees establish relationships locally with media and partners.

GRANT VALUE:
Determined and negotiated between DCBS and Proposer through submitted and accepted budget and work plan.  Anticipated ranges from $30,000 - $100,000.  
5. TERM OF CONTRACT (Community Partner Program)
Agency intends to award multiple grants under this RFGP.  All grants will cover a 12-month term, starting approximately August 1st, 2019 and ending approximately July 31, 2020.    Agency, at its discretion, may extend the term of the contracts and add funds for two additional grant cycles. The maximum term for all contracts is 3 years.
6. Community Partner PROGRAM PRIORITIES
The Marketplace seeks to reach and educate all Oregonians about shopping for and enrolling in health insurance. Special consideration will be given to grant proposals that demonstrate an organization’s ability and intent to:
· Reach underrepresented populations and communities
DCBS recognizes that there are certain communities of people who have been traditionally less likely to be reached with information about the Marketplace, and others whose unique circumstances add complexity to the process of enrolling in appropriate health insurance coverage.

As a result, DCBS will prioritize awarding grants to community partners who:

· Have multiple-language skills (e.g. speak Spanish, Chinese, Russian or another language, in addition to English)

· Have demonstrated cultural proficiency (e.g. experience working with LGBTQ populations, immigrant populations, communities of color, etc.)
· Provide seamless support for both OHP- and QHP-eligible Oregonians 

DCBS understands that many community-based organizations traditionally serve populations that qualify for OHP enrollment. If a client is found to be eligible for QHP (or is part of a family with split-eligibility), they are best served when there is either immediate availability to provide QHP enrollment, or there is a seamless, “warm” hand-off between the community partner and an insurance agent. DCBS continues to expand its circle of funded and promotional partners and has put emphasis on continuing to build and foster mutually beneficial agent/community partner collaboration.

As a result, DCBS will prioritize awarding grants to Community-Based Organizations who either have existing relationships with insurance agents, or intend to develop such relationships with the help of DCBS

· Tap into existing, deep community networks 
DCBS appreciates the relationship-based nature of community-based organizations. The most successful DCBS / community organization partnerships have been those with agencies who are embedded and highly regarded in their community.

As a result, DCBS will prioritize awarding grants to Community-Based Organizations who:

· Have demonstrated deep community involvement 
· Have a proven track record of providing high quality, wrap-around services to the community or communities they serve.
Required Standards

The following Cultural Competency, Organization and Application Assister Standards will be incorporated into all Contracts resulting from this RFGP.  The following standards are not intended to be all-inclusive.

Cultural Competency Standards

Consistent with the philosophy that attaining cultural and linguistic competence is an ongoing, developmental process, there are some indicators that are required to be in place on the day operations begin. 

· Demonstrate the alternatives and options available for consumers requesting application assistance that accommodates individual preference, cultural and linguistic differences or people with disabilities or facing other barriers. 

· Demonstrate the existence of policies and procedures for meeting consumer language needs.

· Demonstrate in-person, phone, and electronic consumer access to bilingual/bicultural staff for the languages and cultures of the target populations being served.

· Identify populations whose primary language is other than English by region or county within the regions served.

· Demonstrate how consumers whose primary language is other than English, but not a language broadly available, will be assisted to secure or link to appropriate services. Also demonstrate the progressive steps to assist these consumers to obtain services in their primary language.

· Availability of culturally and linguistically appropriate written information for identified consumer populations. Literature shall read at the sixth grade reading level.

· Demonstrate an approach to informing ethnic consumers of the availability of cultural and linguistic services and programs. 

· Demonstrate willingness to partner with other organizations. 

· Assess factors and develop a plan to maximize the ease with which culturally diverse populations can obtain services. Such factors should include: location, hours of operation or other relevant areas; adapting physical facilities to be comfortable and inviting to persons of diverse cultural back grounds; locating facilities in settings that are non-threatening, including co-location of services or partnerships with community groups. May include travel to the consumer or providing services off-site.

Organization Standards
Successful Proposers shall not: 

· Offer or provide any gift, favors or other inducement to potential Applicants without prior approval from DCBS. 

· Accept money or premium payments. 

· Submit eligibility or enrollment information without first obtaining an OHA/DCBS approved consent form from the Applicant. 

· Divulge any personal information obtained while assisting an Applicant with an application for purposes other than enrollment assistance. 

· Invite or influence an individual or his/her dependents to separate from any health insurance plan or arrange for this to occur. 

· Allow any person who has not passed a criminal history check through DHS’s required process to perform application assistance services under the Grant.

· Provide inaccurate, misleading or coercive oral or written information or materials. 

· Encourage Applicants to include on the application any false or misleading information regarding income, residency, alienage and other eligibility information. 

Application Assister Standards

· All Application Assisters will be trained and certified as required by DCBS and OHA. Potential Application Assisters must complete Marketplace training, pass a test provided by DCBS, and attend the required Oregon specific training(s) provided by DHS. Training and certification must be renewed as required by DCBS and DHS. 

· Application Assisters will provide information about available public and private health insurance coverage options to potentially eligible Oregonians. The information shall, at a minimum, include an explanation of the role of an Application Assister.  

· The Application Assister shall encourage Applicants to provide accurate and truthful information, and shall not attempt to pre-determine consumer eligibility, or make any assurances regarding the eligibility of a consumer for any health coverage option. 

· All Application Assisters will provide enrollment assistance through the methods provided by DCBS and OHA, including HealthCare.gov resources as applicable. Assistance will be provided both to new applicants and to applicants seeking to renew coverage. 

· The Application Assister shall obtain appropriate permissions from the Applicant prior to helping the Applicant submit an application. Application Assisters will provide a copy of and explain the DCBS / OHA approved consent form. A signed copy of the consent form must be kept on file by the successful Proposer.      

· The Application Assister shall maintain copies of all records related to enrollment assistance for six years--whether in paper, electronic or other form--in a secure and locked location; includes paper applications submitted on a consumer’s behalf and the consent form if applying online.  Access to these records shall be limited to authorized personnel only, including DCBS, OHA or their delegates.

· The Application Assister shall provide unbiased health coverage choice counseling using filters embedded in the online application and information provided by DCBS, OHA or their delegates. If a consumer requests a recommendation about which qualified health plan or type of plan to choose, the Application Assister shall refer the applicant to a certified agent.

· The Application Assister shall disclose any relationships the Application Assister or organization has with insurers, their subsidiaries, or other potential conflicts of interest as defined by DCBS and OHA.

7. Proposal requirements

All Proposals shall include the items listed in this Section.  Proposals must address all Proposal and submission requirements set forth in this RFGP and must describe how the services will be provided.  Proposals that merely offer to provide services as stated in this RFGP will be considered non-responsive and will not be considered further.

DCBS will evaluate the overall quality of content and responsiveness of Proposals to the purpose and specifications of this RFGP.

General Proposal Requirements

· Submit proposal with attachments by email to the SPC.   
· Complete all sections of the Proposal Cover Sheet (Attachment 1) including the signature from the authorized representative and submit the completed Proposal Cover Sheet with the Proposal.
· A representative authorized to bind the Proposer must sign the original Proposal in ink.  Failure of an authorized representative of the Proposer to sign the Proposal may subject the Proposal to rejection.
· Complete all sections of Proposer’s Designation of Confidential Materials (Attachment 2).  This is an optional form.
Technical Proposal Requirements

The Technical Proposal shall be submitted using the template provided (Attachment 3).  
The contents of your proposal should include:

Section 1: Qualifications and experience

Detail any qualifications and experience that would make your organization a good fit for this grant. Please use the template provided to share the required information, including:
· Existing relationships and position of trust with the populations you propose to reach

· Experience with outreach and/or enrollment strategies in support of health insurance enrollment, including an assessment of the effectiveness of those strategies

· Staff successes and challenges providing outreach and/or enrollment assistance

· Experience developing promotional/informational materials and/or promoting enrollment support, including an assessment of the effectiveness in your distribution of those materials

· Experience with collaborative community actions

Section 2: Grant plan

Provide a grant plan that describes your organization’s proposed approach to outreach and enrollment. Please use the template provided to share the required information, including:
· How the project expands current work and/or creates a new enrollment outreach or assistance model. 
· The audience(s) you intend to reach.
· Specific outreach and enrollment goals and activities to reach these audiences, including:
· How you will achieve these goals, 
· What milestones will help you meet those goals
· What measurements will be used to ensure goals are being accomplished
· NOTE: Proposers should consider that “applications” include both new applications and applications for renewal. DCBS wishes to see plans that specifically address efforts to assist with renewal applications.
· Provide the names and titles of staff that will be working directly on this project by conducting outreach and/or enrollment assistance. 
· Provide specific information about the service area in which activities will be performed. Please include city and county information.
· Describe how Proposer will track and collect the data required for monthly reporting to DCBS.

· Describe any outreach challenges or barriers specific to the region Proposer will target, and make recommendations about measures to address those challenges and barriers
Budget Proposal 

Provide a detailed budget proposal, using the template provided (Attachment 4). The budget proposal should include the following items: 

· Separate line items for personnel salary/benefits, travel (mileage and any potential per diem included shall not exceed the current federal rate), outreach services and materials (not to exceed 20% of the total budget), and indirect/administrative expenses (not to exceed 12% of the total proposed direct expenses).  Any items not specifically tied and justified for direct service to consumers must be included in the indirect/administrative category.
· NOTE: For all personnel costs, the budget proposal must include the total personnel expenses of all staff who will be assigned to support this project. If an existing part-time or any percentage less than a FTE is assigned to work on this project, explain how you will track the time spent specifically working on this project.  Lead agencies must provide detailed FTE costs and allocation for each coalition member so that the total FTE for the project is clearly defined.  

Post- Open Enrollment Project Proposal 

Using the template provided (Attachment 5), describe a project your agency will complete outside of Open Enrollment, when the number of individuals able to access enrollment in QHPs is significantly reduced.  This project may be a collaboration between your agency and DCBS, and will be subject to agency approval.  Examples include specific community-based trainings to other agencies or the public, or any other initiative which will increase access to, efficiency/ease of use, or understanding of the Marketplace.  It is not necessary to have all of the details of the project determined in advance; a rough description of the project to be completed will be considered, and may be subject to change with agency approval. In addition to this description, be sure to describe: 
· How this project proposal advances the goals of the Marketplace

· How this project proposal addresses service equity and health disparities for Oregonians

Special Considerations (Optional)
Describe the organization’s special considerations using the template provided (Attachment 6)
Special consideration will be given to grant proposals that demonstrate an organization’s ability and intent to:
· Reach underrepresented populations and communities
· Provide seamless support for both OHP- and QHP-eligible Oregonians
· Tap into existing, deep community networks 

8. PROPOSAL EVALUATION and Awards
Proposals must be complete at the time of submission and include the required documents. 

DCBS will conduct a comprehensive and impartial evaluation of the Proposals received to determine whether each Proposal is responsive and meets the General Proposal Requirements. Proposals meeting these requirements will be forwarded to the Review Panel for evaluation and scoring. Proposals that do not meet these requirements will be deemed non-responsive and will not be further evaluated.

Responsive Proposals will be evaluated by a Review Panel selected by DCBS.  The Review Panel will evaluate the Proposals and rank them according to the scoring criteria described below.

Proposals must provide a concise description of the Proposer’s ability to reach the goals and objectives of the Program with emphasis on completeness and clarity of content.  Evaluators will consider brevity and clarity of responses in scoring Proposals.

Proposals will be scored by the Review Panel. Maximum point values and the evaluation criteria for each section are described below.

Any resulting award(s)will be made to responsive, responsible Proposer(s). 

 A. Community Partner Program
Technical Proposal Evaluation Criteria (100 points possible)

Qualifications and experience: Does the Proposer demonstrate the qualifications and experience needed to successfully fulfill the requirements of this grant?
Maximum: 25 points
Grant plan: Does the Proposer’s plan describe effective methods to reach the Qualified Health Plan population? Are the outreach and enrollment assistance goals clearly stated, with clear milestones and well-defined methods of measuring success?  Do Proposers identify and address potential challenges specific to the Proposer’s region and intended audience(s)? Does the Proposer clearly describe how data required for monthly reports will be tracked and collected? Does the proposal list the names and titles of staff that will be working directly on this project?

Maximum: 50 points
Post-Open Enrollment Project:  Does the Proposer’s project advance the objectives of the Marketplace community partner program in terms of educating consumers and/or other community-based organizations?  Does the project create some additional efficiencies or opportunities regarding outreach and enrollment with Marketplace plans?  Does the project create equity in health coverage disparities?  Does the scope of the project seem reasonable?
Maximum: 25 points
Budget Proposal Evaluation Criteria (25 points possible)

Does the budget provide a clear breakdown of the proposed budget items?  Does the proposed budget coordinate with the proposed grant plan?  Are the proposed budget items appropriate and demonstrate effective spending practices? 

B. Special Considerations Evaluation Criteria (25 points possible)

 Does the Proposer describe its ability and intent to do the following? 

· Reach underrepresented populations and communities
· Provide seamless support for both OHP- and QHP-eligible Oregonians
· Tap into existing, deep community networks 
Final Selection and Award

Any award(s) made will be to the responsive Proposer(s) whose proposal(s) best addresses the goals and objectives of this RFGP, most accurately and completely fulfill the requirements of the Program, and are deemed by DCBS to best meet the provider outreach and enrollment assistance needs as defined in this RFGP.  

Any award (s)made will be to the highest scoring proposals, but DCBS reserves the right to make an award to a lower scoring proposal that advances specific objectives like geographic and demographic diversity. 

In the event that grant negotiations are not successful within a reasonable time frame, DCBS reserves the right to terminate negotiations with a specific Proposer(s) and continue negotiations with other Proposer(s) until successful negotiations are completed or DCBS decides to terminate all negotiations and cancel this solicitation.  The determination of what constitutes a reasonable time frame for purposes of this Section shall be solely at the determination of DCBS.  This protocol will be followed until a Grant Agreement has been signed.  If all Proposals are rejected, Proposers will be promptly notified.
Awardees will be required to sign a contract substantially similar to Attachment 7 Draft Contract and provide proof of commercial general liability insurance and automobile insurance as required by the negotiated contract. 
Proposal Rejection

· DCBS will reject a Proposer’s Proposal if the Proposer attempts to influence a member of the Proposal Review Panel regarding the Proposal review and evaluation process.

· DCBS may reject a Proposal for any of the following additional reasons: 

· The Proposer fails to substantially comply with all prescribed solicitation procedures and requirements, including but not limited to the requirement that Proposer’s authorized representative sign the Proposal in ink; or

· The Proposer makes any unauthorized contact regarding this RFGP with State employees or officials other than the SPC.

Changes/Modification and Clarifications

When appropriate, DCBS will issue revisions, substitutions, or clarifications as addenda to this RFGP.  Changes and modifications to the RFGP shall be recognized only in the form of written addenda issued by DCBS and posted on the ORPIN website (http://orpin.oregon.gov/).  DCBS may also post on the Oregon Health Insurance Marketplace website. 
Reservation of Rights

DCBS reserves all rights regarding this RFGP, including, without limitation, the right to:

· Amend or cancel this RFGP without liability if it is in the best interest of the State to do so;

· Reject any and all Proposals received by reason of this RFGP upon finding that it is in the best interest of the Granting Agency to do so;

· Waive any minor informality or non-conformance with the provisions or procedures of this RFGP;

· Seek clarification of any Proposal, if required;

· Negotiate the activities described in this RFGP and to negotiate the Budget;

· Amend or extend the term of any Grant Agreement that is issued as a result of this RFGP;

· Engage Proposer by selection or procurement for different or additional services independent of this RFGP process and any grants/agreements entered into pursuant hereto;

· Enter into direct negotiations to execute a Contract with a responsive Proposer, in the event that the Proposer is the sole Proposer to this RFGP, and DCBS determines that the Proposer satisfies the minimum RFGP requirements;

· Reject any Proposal upon finding that acceptance of the Proposal may impair the integrity of the procurement process or that rejecting the Proposal is in the best interest of the State.

Award Notice

The apparent successful Proposers shall be notified in writing and DCBS will set the time lines for Contract negotiation as applicable.

Modification or Withdrawal

Modifications:  A Proposer may modify its Proposal in writing prior to the closing.  Any modification must include the Proposer’s statement that the modification amends and supersedes its prior Proposal. The Proposer must mark the submitted modification “Proposal Modification RFGP # DCBS-1503-19,” and address its submission to the attention of the SPC.

Withdrawals:  A Proposer may withdraw its Proposal by a written notice submitted signed by an authorized representative of the Proposer and delivered to the SPC in person prior to Closing.  The Proposer must mark its written request to withdraw “Proposal Withdrawal to RFGP # DCBS-1503-19.”
Release of Information

No information shall be given to any Proposer (or any other individual) relative to their standing with other Proposers during the RFGP process.

Cost of Proposals

All costs incurred in preparing and submitting a Proposal in response to this RFGP will be the responsibility of the Proposer and will not be reimbursed by DCBS.

Contract Period

Initial term of the Grant shall be for the period of August 1, 2019 through July 31 2020.  If DCBS determines that the Work performed has been satisfactory, DCBS may, at its option, amend or extend the Contract for additional time and for additional dollars without further solicitation for a total Contract term of up to three years.  Contracts that exceed $150,000, now or in the future, will require review by the Oregon Attorney General’s office.  Any modification or extension shall be by written amendment duly executed by the parties to the original Contract.
Obligation

All Proposers who submit a Proposal in response to this RFGP understand and agree that DCBS is not obligated thereby to enter into a Contract with any Proposer and, further, has absolutely no financial obligation to any Proposer arising from this RFGP.

Contract Documents

The grant(s) awarded as a result of this RFGP will be subject to the terms and conditions set forth in the Contract(s) executed by DCBS and the Recipient.  The terms and conditions included in Attachment 7 Draft Contract, other than the Services, Budget, Terms, Invoicing, and Insurance are not subject to negotiation.

Insurance Requirements

Each successful Proposer will be required to secure insurance as described in Attachment 7 Draft Contract prior to any work commencing under the Contract.

ATTACHMENTS
Attachment 1 – Proposal Cover Sheet

Attachment 2 – Proposer’s Designation of Confidential Materials (Optional)
Attachment 3 – Technical Proposal 

Attachment 4 – Budget Proposal

Attachment 5 – Post O-E Project Proposal

Attachment 6 – Special Considerations (Optional)
Attachment 7 – Draft Contract 
Attachment 8 -  Responsibility Inquiry
ATTACHMENT 1 - Proposal Cover Sheet

Proposer Information - RFGP # DCBS-1503-19
Proposer Name:  












Proposer Website URL: 











For non-governmental organizations, check one box: 

Proposer is a  FORMCHECKBOX 
 publicly held company or  FORMCHECKBOX 
 privately held company.

Primary Contact Person: 





 Title:





Address:





City, State, Zip





Telephone:


Fax:


 E-mail Address:





Name and title of the person(s) authorized to represent the Proposer in any negotiations and sign any Contract that may result:

Name:







 Title:





Telephone:


Fax:


 E-mail Address:





By signing this page and submitting a Proposal, the undersigned (a) certifies that he/she is a duly authorized representative of the Proposer, has been authorized by the Proposer to make all representations, attestations, and certifications contained in this Proposal, and to submit this Proposal on behalf of the Proposer, and (b) further certifies on behalf of the Proposer that the following statements and the contents of the submitted Proposal are true, complete and accurate:

1. No attempt has been made or will be made by the Proposer to induce any other person or organization to submit or not submit a Proposal.

2. Proposer must be independent of any health insurance or Stop Loss Insurance issuer, and must not be an owner, employee, insurance agent receiving commission or consultant to or have any direct or indirect financial interest with any health insurance or Stop Loss Insurance issuer. 
3. Proposer may not request funding for expenditures already funded by any other agency or department of the State of Oregon or the federal government.
4. Proposers that are receiving Medicaid Administrative Claiming (MAC) or Medicaid outreach and enrollment funds are ineligible for this funding opportunity unless the Proposer is able to demonstrate that funding will not be used for the same activities and separate financial tracking processes exist, distinguishing the funding sources and uses from each other.
5. Proposer does not discriminate in its employment practices with regard to race, creed, age, religious affiliation, gender, disability, sexual orientation, national origin. When awarding subcontracts, Proposer does not discriminate against any business certified under ORS 200.055 as a disadvantaged business enterprise, a minority-owned business, a woman-owned business, a business that a service-disabled veteran owns or an emerging small business. If applicable, Proposer has, or will have prior to contract execution, a written policy and practice, that meets the requirements described in ORS 279A.112 (formerly HB 3060), of preventing sexual harassment, sexual assault and discrimination against employees who are members of a protected class. Agency may not enter into a contract with an anticipated contract price of $150,000 or more with a Proposer that does not certify it has such a policy and practice. See https://www.oregon.gov/DAS/Procurement/Pages/hb3060.aspx for additional information and sample policy template.

6. Proposer complies with ORS 652.220 and does not unlawfully discriminate against any of Proposer’s employees in the payment of wages or other compensation for work of comparable character on the basis of an employee’s membership in a protected class. “Protected class” means a group of persons distinguished by race, color, religion, sex, sexual orientation, national origin, marital status, veteran status, disability or age.

Contractor’s continuing compliance constitutes a material element of this Contract and a failure to comply constitutes a breach that entitles Agency to terminate this Contract for cause.

Contractor may not prohibit any of Contractor’s employees from discussing the employee’s rate of wage, salary, benefits, or other compensation with another employee or another person. Contractor may not retaliate against an employee who discusses the employee’s rate of wage, salary, benefits, or other compensation with another employee or another person. 

7. Information and costs included in this Proposal shall remain valid for 180 days after the Proposal due date or until a Contract is executed, whichever comes first.

8. The statements contained in this Proposal are true and complete to the best of the Proposer’s knowledge and Proposer accepts as a condition of the grant, the obligation to comply with the applicable state and federal requirements, policies, standards, and regulations. The undersigned recognizes that this is a public document and open to public inspection.

9. The Proposer, by submitting a Proposal in response to this Request for Grant Proposals, certifies that it understands that any statement or representation contained in, or attached to, its Proposal, and any statement, representation, or application the Proposer may submit under any grant DCBS may award under this Request for Grant Proposals, constitutes a “claim” (as defined by the Oregon False Claims Act, ORS 180.750(1)), is subject to the Oregon False Claims Act, ORS 180.750 to 180.785, and to any liabilities or penalties associated with the making of a false claim under that Act.

10. The Proposer acknowledges receipt of all addenda issued under this RFGP.

11. If the Proposer is awarded a grant as a result of this RFGP, the Proposer will be required to complete and be bound by a Contract, substantially in the form attached to this RFGP and found on the ORPIN website.  At the time of signing the Contract with DCBS, the Proposer will be required to provide its Federal Employer Identification Number (FEIN) or Social Security Number (SSN) as applicable.

12. The Proposer, if awarded a grant, agrees to meet the highest standards prevalent in the industry or business most closely involved in providing the appropriate goods or services as stated in the scope of work.
13. 
I have knowledge regarding Proposer’s payment of taxes and by signing below I hereby certify that, to the best of my knowledge, Proposer is not in violation of any tax laws of the state or a political subdivision of the state, including, without limitation, ORS 305.620 and ORS chapters 316, 317 and 318.
14.
Proposer and Proposer’s employees, agents, and subcontractors are not included on: 

A. the “Specially Designated Nationals and Blocked Persons” list maintained by the Office of Foreign Assets Control of the United States Department of the Treasury found at: https://www.treasury.gov/ofac/downloads/sdnlist.pdf., or

B. the government wide exclusions lists in the System for Award Management found at: https://www.sam.gov/portal/SAM/#1
15. Proposer certifies that, to the best of its knowledge, there exists no actual or potential conflict between the business or economic interests of Proposer, its employees, or its agents, on the one hand, and the business or economic interests of the State, on the other hand, arising out of, or relating in any way to, the subject matter of the RFGP. If any changes occur with respect to Proposer’s status regarding conflict of interest, Proposer shall promptly notify the State in writing.

Signature: 







               Date:



      
(Authorized to Bind Proposer)

*** THIS FORM MUST BE COMPLETED AND SUBMITTED WITH THE PROPOSAL ***

ATTACHMENT 2 - Proposer’s Designation of Confidential Materials
RFGP #DCBS-1503-19
Proposer Name:  










Instructions for completing this form:

As a public entity, DCBS is subject to the Oregon Public Records Law which confers a right for any person to inspect any public records of a public body in Oregon, subject to certain exemptions and limitations.  See ORS 192.410 through 192.505.  Exemptions are generally narrowly construed in favor of disclosure in furtherance of a policy of open government.  Your Proposal will be a public record that is subject to disclosure except for material that qualifies as a public records exemption.

It is DCBS’s responsibility to redact from disclosure only material exempt from the Oregon Public Records Law.  It is the Proposer’s responsibility to only mark material that legitimately qualifies under an exemption from disclosure.  To designate a portion of a Proposal as exempt from disclosure under the Oregon Public Records Law, the Proposer should do the following steps:
1) Clearly identify in the body of the Proposal only the limited material that is a trade secret or would otherwise be exempt under public records law.  If a Proposal fails to identify portions of the Proposal as exempt, Proposer is deemed to waive any future claim of non-disclosure of that information.
2) List, in the space provided below, the portions of your Proposal that you have marked in step 1 as exempt under public records law and the public records law exemption (e.g., a trade secret) you believe applies to each portion.  If a Proposal fails to list in this Attachment a portion of the Proposal as exempt, Proposer is deemed to waive any future claim of non-disclosure of that information.
3) Provide, in your response to this Attachment, justification how each portion designated as exempt meets the exemption criteria under the Oregon Public Records Law.  If you are asserting trade secret over any material, please indicate how such material meets all the criteria of a trade secret listed below.  Please do not use broad statements of conclusion not supported by evidence.

Application of the Oregon Public Records Law shall determine whether any information is actually exempt from disclosure.  Prospective Proposers are advised to consult with legal counsel regarding disclosure issues.  Proposer may wish to limit the amount of truly trade secret information submitted, providing only what is necessary to submit a complete and competitive Proposal.
In order for records to be exempt from disclosure as a trade secret, the records must meet all four of the following requirements:

· The information must not be patented;

· It must be known only to certain individuals within an organization and used in a business the organization conducts;

· It must be information that has actual or potential commercial value; and,

· It must give its users an opportunity to obtain a business advantage over competitors who do not know or use it.

Keep in mind that the trade secret exemption is very limited.  Not all material that you might prefer be kept from review by a competitor qualifies as your trade secret material.  DCBS is required to release information in the Proposal unless it meets the requirements of a trade secret or other exemption from disclosure and it is the Proposer’s responsibility to provide the basis for which exemption should apply.

In support of the principle of an open competitive process, “bottom-line pricing” – that is, pricing used for objective cost evaluation for award of the RFGP or the total cost of the Grant or deliverables under the Grant – will not be considered as exempt material under a public records request.  Examples of material that would also not likely be considered a trade secret would include résumés, audited financial statements of publicly traded companies, material that is publicly knowable such as a screen shot of a software interface or a software report format.

To designate material as confidential and qualified under an exemption from disclosure under Oregon Public Records Law, a Proposer must complete this Attachment form as follows:

Part I:  List all portions of your Proposal, if any, that Proposer is designating as exempt from disclosure under Oregon Public Records Law.  For each item in the list, state the exemption in Oregon Public Records Law that you are asserting (e.g., trade secret).

“This data is exempt from disclosure under the Oregon Public Records Law pursuant to [insert specific exemption from ORS 192, such as a “ORS 192.501(2) ‘trade secret’”], and is not to be disclosed except in accordance with the Oregon Public Records Law, ORS 192.410 through 192.505.”

In the space provided below, state Proposer’s list of material exempt from disclosure and include specific pages and section references of your Proposal.
1.

2.

3.

[This list may be expanded as necessary.]

Part II:  For each item listed above, provide clear justification how that item meets the exemption criteria under Oregon Public Records Law.  If you are asserting trade secret over any material, state how such material meets all the criteria of a trade secret listed above in this Attachment.

In the space provided below, state Proposer’s justification for non-disclosure for each item in the list in Part I of this Attachment:
1.

2.

3.

[This list may be expanded as necessary.]
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