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Pre-Open Enrollment

e (Consumers receive official MOEN and issuer discontinuation notices
in October

« Additional outreach to consumers with discontinued plans (2-3
touches):
— Acknowledging plan discontinuation,

— Encouraging them to shop for the plan that meets their needs and budget during
OE

— Reinforcing the availability of financial help via the Marketplace

» Consumers in discontinued plans are eligible for a loss of MEC SEP for
12/31. Communications will still focus consumers on active plan
selection by Dec 15 to help ensure timely enrollment for January 1 (i.e.
welcome kits and cards are received so consumers can use coverage
beginning 1/1)



November 1l - 15

» Consumers with discontinued plans will receive targeted
communication and additional touches totaling a
minimum of (+7 touches).

* Asasecondary message, communication will inform them
that the Marketplace will match them with an alternate
plan later in the month to ensure they do not have a gap in
coverage.

 If consumers login to HealthCare.gov during this time,
they will see in their plan results their “Current or
Alternate Plan” listed at the top. The description of the
alternate plan will be similar to: “If your current plan isn't
available for 2017, an alternate plan is displayed for you to
consider.”



November 16 — 21

e Qutreach (3+ touches), including a Marketplace
notice, notifying discontinued consumers that the
Marketplace has:

— Matched them to an alternate Flan with [Insurance
company name| (where possible).

— Consumers may receive communication from that
insurance company in the coming weeks including a
welcome kit and a bill. They should keep this
communication until they’ve selected their 2017 plan.

— Consumers are under no obligation to start their
coverage with this new insurance company.

— Consumers should actively shop for a plan by December
15.



November 21 — December 15

* Outreach encouraging discontinued
consumers to shop and actively renew their
coverage by the December 15 deadline.

e Communication ramps in proximity to the
deadline (20+ touches).

* The Marketplace will send enrollment
transactions for alternate plans the week of
November 21



December 16 — 31

e QOutreach reminding consumers that the Marketplace

matched them with an alternate plan to protect them
from a gap in coverage (5+ touches).

They must pay their first bill with the new insurance
company they were matched with or they will not have
coverage on January 1%,

Consumers are under no obligation to the pay bill if they
want to select a different plan. Consumers should attest
to the loss of MEC on 12/31 and they will still be able to
select a new plan for coverage starting January 1.

Don’t wait until the end or it may take longer for you to
receive your new bill and insurance card and you may
miss out on time to use your benefits in January.



	Marketplace Consumer Communications: Discontinued Plans
	Pre-Open Enrollment
	November 1 – 15
	November 16 – 21
	November 21 – December 15
	December 16 – 31



